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Growth. For cities it means jobs,
new opportunities, increased pop-
ulation. It brings with it an ex-

panded tax base and, potentially, improved
quality of life for the community. Growth
and prosperity are the core of the American
dream, a vision that, for many, holds images
of green space, decent homes, good schools,
and safe neighborhoods. 

While growth creates prosperity and an
exciting momentum, it also generates de-
mands. For those who manage cities, thought-
ful planning and sound decision-making be-
come imperative. A comprehensive plan
becomes indispensable, because growth,
unchecked and mismanaged, can spread a
city thin geographically and financially. It
can also spawn the endless sprawl that is a
feature of nearly every American city.

Statistics illustrate the nature of this
challenge: Between 1960 and 1990, the pop-
ulation of American cities increased 47%.
At the same time, urbanized land areas in-
creased by 107%. This low-density devel-
opment, which is simple and profitable
for developers, has consumed huge amounts
of farmland, forests, and natural resources.
It has also cost taxpayers dearly: Roads, sew-
ers, water, police and fire protection are sig-
nificantly more expensive to provide in these
areas than in areas of higher density, and in
most cases, all taxpayers pay the price. 

Smart Growth is a method of develop-
ment that counteracts the poorly planned,
low-density, auto-oriented development
that frequently spreads from the edge of
cities. It is a vision that includes the need

Smart Growth
In the face of sprawling development, cities of
all sizes are recognizing their power to choose.
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